





1.0 PROJECT SUMMARY

The objective of the North Dakota Petroleum Council’s Oil Can! program is to open the
lines of communication and improve understanding between the petroleum industry of North
Dakota and key stakeholder groups such as property owners, royalty owners, policy makers,
community leaders, media and the general public. The North Dakota Petroleum Council NDPC)
has been developing, delivering, and engaging in public education of oil and gas for several decades
and continues to build upon its successes by enhancing education efforts through improving existing
projects and/or events and adding new ones. Since 2008, the North Dakota Oil Can! program has
been a primary tool to promote public awareness of the benefits and opportunities provided by the
North Dakota oil and gas industry, which is one of the statutory goals and purposes of the Oil and
Gas Research Council (OGRC).

The Oil Can! program achieves this through several education and outreach events,
mcluding Bakken Rocks CookFest, Pick Up the Patch!, Teachers Education Seminar, Energy Career
Awareness Partnership (ECAP), and Oil Can! Power Kids’ Futures session, as well as paid television,
online and radio promotion. The program reaches thousands of people through a number of
different venues each year, and support and engagement continue to grow. Each of these events
and the ways in which they contribute to promoting the industry are outlined throughout the grant

report.

These education and outreach initiatives are costly and time-consuming, but the feedback
received is always positive and these programs become more critical each year as the oil and gas
industry strives to educate individuals about the industry, help correct misperceptions, provide
opportunities for feedback and airing concerns, and to maintain healthy partnerships with the people

and businesses of North Dakota.



2.0 PROJECT DESCRIPTION

Founded on the principles of listen first, develop partnerships and respect others, the Oil
Can! program consists of three objectives — education, outreach, and marketing and promotion —
that are designed to promote awareness about the benefits of oil and gas development in North
Dakota, open the lines of communication, and improve understanding between the petroleum
industry of North Dakota and property owners, policy makers, community leaders, media and the

general public. The following information includes an explanation of program component activities

from January 1, 2013 — December 31, 2014.

21 Outreach

Bakken Rocks CookFest

The Bakken Rocks CookFest was held in four communities in the last two years:
July 16, 2013: Powers Lake

July 18, 2013: Parshall

July 15, 2014: Kenmare

July 17, 2014: Dunn Center

The focus of these events is to provide an afternoon and evening of free food and entertainment
while providing general education regarding the oil industry. This is done through the use of
informational booths manned by industry professionals and a Bakken Basics Education Session.
Each event attracted approximately 1,500 people and continues to be one of the most popular Oil
Can! events. Because of this, it is an important tool for building goodwill across the western portion
of the state. These events give industry operators the opportunity to connect with the people
directly impacted by their business on a day-to-day basis and members of the community an

opportunity to meet and learn more about the businesses and people working in the region.
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Although there is no quantitative way to measure the success of the event, the event is always highly
praised and city leaders request that CookFest be held in their respective communities years in
advance. In coming years, we will work to collect surveys to better gauge the effectiveness of the

program and find ways to improve.

Pick Up the Patch

Pick Up the Patch has continued to be a popular event among both the industry and
communities and generates goodwill while also bringing community members and industry
employees together to improve the areas in which they work and live. In the last two years, more
than 1,200 volunteers by dozens of companies have helped pick up more than 2,000 bags of trash
from communities and more than 100 miles of roadways. The program has been such a success that
it was awarded the Environmental Partnership Award by the Interstate Oil and Gas Compact
Commission (IOGCC) in 2013. This national award recognized the program’s success in bringing
industry and non-industry stakeholders together to improve the environment.

In addition to holding community-wide clean-up events, NDPC members also work to
promote a no litter culture by encouraging companies to include trash disposal in employee training,
providing trash bags in company vehicles, and organizing regular clean-up efforts. Other companies
have voluntarily adopted highways or have offered to serve as Team Leads throughout western

North Dakota. Team Leads are listed on both www.ndoil.org and www.northdakotaoilcan.com and

may be contacted to help organize a clean-up as needed.

While this is another event that is difficult to measure quantitatively, it continues to receive
media attention (especially in local papers) and positive feedback from individuals and leaders. The
NDPC will continue to wotk on behalf of the companies to alert and attract media; provide neon
Oil Can! t-shirts to help identify the crews as petroleum industry volunteers and ensure visibility
when they are working in ditches for safety; feature companies who help clean up on Facebook, our

website, and monthly newsletter; and place ads in local papers thanking member companies for their



efforts. This recognition, in turn, should incentivize companies to host events and communicate to

us and others their efforts and results.

Code for the Road (formerly ProgressZone)

Traffic safety continues to be a top concern for people statewide. As a means to help
remind North Dakotans that cautious dtiving is important, the NDPC launched ProgressZone in
partnership with the North Dakota Highway Patrol (NDHP) and the North Dakota Department of
Transportation (NDDOT) on July 22, 2011. The development phases were partially funded by a
grant from the National Highway Traffic Safety Administration (NHTSA).

The NDDOT recently launched another public safety campaign called Codk for the Road,
however, which is dedicated to similar messaging. Rather than pursue two different campaigns, the
NDPC decided to partner with the NDDOT on its campaign. Billboard slogans were brought up to
date, and the NDPC produced a television commercial, which aired the summer of 2014 and will air
again going into 2015. The ad is also available on YouTube, Facebook, and on the Oil Can! website
and was distributed to NDPC member companies, many of which incorporated it into employee
safety meetings. Corresponding radio and online banner ads were also created as a part of the
campaign (Appendix A). The television and radio ad and safe driving tips, including a video from
the NDHP, are available at the Oz/ Can! website,

www.northdakotaoilcan.com/solutions/ TrafficSafety/.

Educational Sessions

Educational sessions continue to be the among the most important ways to educate the
public about oil and gas development, regulations, and impacts while giving attendees an

opportunity to ask questions or share concerns. Over the past biennium, nine educational sessions
were held, including one at each of the CookFests, two at the 2013 NDPC Annual Meeting in

Grand Forks, two at the Williston Basin Petroleum Conference (WBPC) in May, and one at the



Annual Meeting in Dickinson in September of this year. Through these sessions, we reached an
estimated total of 2,500 people (because the events are free and there are often multiple entrances to
each venue, 1t’s difficult to get an exact count). Similar to many other NDPC events, providing a
quantitative measure of the events is difficult, but the comments received after the event are always
very positive. The NDPC will make an effort to collect surveys for feedback in the coming years to

ensure we are providing information that is important to attendees.

Wildlife & Qutreach

The NDPC has worked hard to engage sportsmen and conservation groups over the past
two years, serving as a member of the ND Energy Forum’s Sporting and Oil Industry Forum as well
as sponsoring various projects and groups, most notably the Mule Deer Foundation’s Tracy
Mountain Habitat Rehabilitation project. This past year, the NDPC also provided habitat consulting
and grantwriting services for smaller wildlife groups that don’t have the expertise or volunteers to
apply for Outdoor Heritage Fund grants. This past year, two groups that took advantage of these
services were awarded Outdoor Heritage Fund grants, one of which received additional funding

from funds raised by the Oil Can! Fishing Derby.

The O1l Can! Fishing Derby was held in July 2013 and July 2014 and is growing in
popularity. All participants agree to donate winnings back to the NDPC to use for wildlife and
habitat projects. It must be noted that the NDPC and Oil Can! program are responsible for 100
percent of the funds used in these efforts. This program also does a tremendous job of raising
awareness for issues related to conservation and wildlife while creating goodwill among both the

industry and advocacy groups.



2.2 Education

Teacher Seminar

The objective of the NDPC Teacher Education Seminar (seminar) is to educate teachers
about o1l and gas development as well as the economic benefits and career opportunities provided
by the North Dakota oil and gas industry. The NDPC has provided this continuing education
program for over a decade and has helped educate teachers about all aspects of the industry from its
prehistoric beginnings to its final refined and value-added products. Presentations are also given
about the industry’s regulatory and social impacts, including employment needs, policy decisions and
impacts of oil tax on state tax tevenues and the state's budget surplus. In addition, teachers are
given a tour of well sites, a drilling rig, the Mandan Tesoro Refinery, and the North Dakota Heritage
Center.

These presentations and tours have, in turn, given teachers the background and tools needed
to incorporate lessons about the energy industry in their lesson plans and/or better advise students
on possible career opportunities following graduation. Ninety teachers from across the state
participated in the program over the past two years. Surveys are given to teachers after each day and

tour, giving the NDPC valuable feedback to ensure the seminar continues to evolve and meet the

expectations and interests of teachers i attendance.

Enerpy Career Awareness Program (ECAP)

Just as the Teacher Seminar helps advise teachers about the growing need for skills and
education for jobs and careers in North Dakota’s growing energy sector, the Energy Career
Awareness Partnership (ECAP) reaches thousands of students each year, giving them the tools and
information they need to make career decisions in the future. ECAP is another nationally
recognized program and continues to be a resource and point of contact for North Dakota’s energy

industry statewide.



Opver the course of the past two years, our contractors attended college fairs, did classroom
presentations and attended the Fargo Health Trades & Tech Career Expo reaching a total of
approximately 18,400 students. While it’s difficult to qualitatively measure the impact of the
program, the demand for presentations and interest in energy careers expressed by teachers, parents,
guidance counselors and students helps confirms the need for the program. Furthermore, because
many of the jobs and careers needed in the oil and gas industry require training and skills needed
throughout other energy sectors and even industries, the program is an overall benefit to North

Dakota’s workforce development efforts.

Q1! Can! Power Kids’ Futures

As a supplement to ECAP, the NDPC hosted “Oil Can! Power Kids’ Futures,” an
educational session for 230 elementary students, teachers and parents in the Bismarck-Mandan area
that was held in conjunction with the WBPC in May. The sessions included instruction on Bakken
geology, oil and gas production, products made from crude oil, and jobs and skillsets needed in the
oil and gas industry. Students also received a tour of equipment used in the fields that was on display
as part of the trade show.

Similar lessons are incorporated within our sponsorship of the North Dakota Wildlife
Federation’s Conservation Camp held in August of 2013 and 2014 near Garrison. About 50 kids
attended each year. At this camp, our contractors sponsor a full day of activities, including
orienteering, canoeing, archery, and obstacle courses. The lessons are tied to energy lessons and

skills needed in the oil and gas industry, including safety and teamwork.

2.3 Promotion and Marketing

O] Can! Adpertising, Branding, and Promotion

Education and outreach are important components of educating individuals and promoting

the industry on a one-on-one basis, but reaching the masses requires promotion through other



means, including newsletters, social media, and paid advertising. A significant part of the Oil Can!
budget went toward paid advertising, but it was an important means of sharing our message with a
larger audience.

During the last biennium (2011-2012), advertising messages focused on the economic and
employment benefits supported by the oil and gas industry. In this past biennium (this grant period),
the NDPC focused on testimonials to personalize how the industty has positively impacted many
individuals. The individuals profiled included entrepreneurs, a native North Dakotan who was able
to come home to pursue a great career, a mayor who has seen his city grow, a family that moved to
North Dakota for better opportunities, and an eastern North Dakota business owner who has seen
development positively impact North Dakota statewide.! Four three-week flights ran in both 2013
and 2014 and each included television and online ads. A separate, targeted online-only flight also
ran during the summer (Appendix B). Each television ad was aired so that each person within the
target range (18-64 years of age) saw the ad at least eight imes. Accompanying online ads have
continually had a higher click-through rating than the national average. Furthermore, the ads and
their expanded versions have received thousands of total views on Facebook, YouTube, and the Oil

Can! website. The NDPC will work to further promote these going forward.

Publications

The NDPC also has two publications it distributes to help share more information about the
oil industry and its impacts and efforts in the community. These include the monthly O1l Can!
Newsletter, which highlights members’ goodwill efforts in communities and/or achievements and
Otl & Gas Tidbits (Tidbits). Tidbits is distributed quarterly to policy-makers and interested parties in
the oil and gas industry to keep them informed about technical and educational aspects of the oil

industry. Tzdbits is developed by the NDPC with past editions featuring key issues such as the crude

1 YouTube: https://www.youtube.com/playlist?list=PLK AW{sVncRyFw{fl.79Q5Jx96 1 fMJIQHU1 and
https://www.voutube.com/playlist?list=PLKAW{sVncRYH5Gp-nBPzQ0ezW5wj5GnIN
Facebook: https://www.facebook.com/NorthDakotaOilCan




oil transportation bottlenecks, geology of the Bakken, oil and gas economic impacts, Bakken crude
characteristics, and numerous other topics (See Appendix C). The NDPC has published seven issues
of Tidbits over the past two years and the eighth is currently being sent to ptint with distribution
slated for the first part of January. This biennium’s topics focused on:

e Economic impact of oil and gas in eastern North Dakota;

¢ The industry’s partnership with sportsmen and the North Dakota Game and Fish to

improve habitats and reduce impacts;

e An update on Pick Up the Patch efforts;

e Young professionals who moved to or stayed in North Dakota to pursue careers;

e One million barrel per day production milestone;

e Bakken crude standards;

e Rail transportation safety efforts; and

e Naturally Occutring Radioactive Materials (currently printing and to be distributed soon).
Tidbits is sent out to about 1,600 people and efforts will be made in the coming years to build upon
the mailing list.

The NDPC also distributes a quarterly newsletter via email that contains news about the
industry otherwise not covered by state or local media.” This include contributions to otganizations
or the community, safety milestones or records, best practices, infographics helping explain different
components of the industry, among other topics. Previously, the newsletter was sent as a PDF
attachment, but starting in July 2014, the NDPC began sending it as an E-Newsletter allowing us to
better track how many people open the newsletter or click-through to other topics or links. The
newsletter is sent to about 1,200 people. Our newsletter has an average 30 percent open rate, which

is above average for many industries.’

2 View the archives here: http://northdakotaoilcan.com/news/newsletters/
3 http://support2.constantcontact.com/articles/FAQ/2499
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Infographics

Visual content remains popular and is, in fact, 30 times more likely to be read than a text
article. For this reason, the NDPC has put focus on creating infographics to promote information

about the oil and gas industry (Appendix D).

Columns

Lastly, the NDPC has provided more than 40 columns in the past two years to the Bismarck
Tribune’s Bakken Breakout, The Bakken Magazine, and a few other publications. These columns focus
on hot topics, advancements made by the petroleum industry, conttibutions to the state and

impacted communities, and other industry news.

Website & Social Media

Social media platforms such as Facebook and Twitter continue to grow as a means for
getting the news according to a recent study by the Pew Research Center.” This has prompted more
focus on sharing the industry’s positive message on the most popular venues. Oil Can!’s Facebook
page has grown substantially since it was started in July of 2012, and currently has more than 2,300
“likes” which translates to an average reach® of about 85,000 people per post, helping us further
push our message and news. Likewise, the number of followers on Twitter has increased to over
1,400 “followers™” with a potential reach of up to 75,000 or mote per mention’ and 31,000 or more
per retweet®. Both platforms represent a tremendous opportunity to shate more information about

the industry, and efforts will be made over the course of the next grant period to build that base.

All information provided on Facebook and Twitter will be posted or made available at the

program’s website, www.northdakotaoilcan.com. Currently, the site receives 2,100 visits on average

4 http://blog.hubspot.com/marketing/effectiveness-infographics

3 http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/

¢ The number of people who have seen any content associated with the page.
7 A mention is when another Twitter user mentions you in a post, or “tweet.”
8 A retweet is when someone re-posts one of your messages, or tweets.
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with approximately 80 percent of them from new visitors. The most visited pages for the entire two
year period of the grant include the “Jobs” page, “Bakken Info” page (general information about the
Bakken), and the ND Energy Facts page (general information and statistics about energy
development with links to the process of development). For much of 2014, however, the “Bakken
Crude Characteristics” page, which has information about the Turner, Mason & Company study,
was among the most visited pages, which shows individuals are landing on the Oil Can! page when

looking for information on timely issues.

Our goal 1s to continue making the website a primary source of information about the oil
and gas industry mn North Dakota. Over the course of the coming year, emphasis will be put on
making the site more user friendly, providing more frequent updates, posting a regular blog, and

developing more informational videos and graphics.

3.0 RESULTS

The NDPC traditionally has funded a public perception survey to help measure the image of
the oil and gas industry and thus our efforts to promote the industry through the Oil Can! program.
The last survey conducted in November 2013 identified that, overall, North Dakotans continue to
have a very favorable attitude toward the oil and gas industry. Eighty-three percent of those
surveyed statewide favor oil and gas development in the state. In the oil and gas producing counties,
80 percent of those surveyed favored oil and gas development in the state. The survey also
measured concerns about the oil industry. Social and infrastructure issues continue to be the
greatest concerns of oil and gas development, especially with voters in oil-producing counties where
crime, traffic, and roads and infrastructure top the list.

The NDPC did not conduct a public perceptions survey this year because of data recetved
from other polls and a focus group studies conducted outside the program. These polls and groups

indicate that while issues still linger about some of the impacts of oil and gas development, North
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Dakotans generally favor the oil and gas industry. These studies will continue in the future, though

will not be a part of the Oil Can! budget going forward.

4.0 Oil Can! Program Budget

Jan. 1, 2013 — December 31, 2014

Budgeted Amount

Expenditures

Outreach
Progresszone,
CookFest, Pick Up
the Patch, Town halls

Education
ECAP, Teachers
Seminar, Power Kids’
Futures

Promotion & Marketing
Advertising, Creatives,
Web and Social Media,

Publications

Next Top Issue

$ 288,400.00

$ 159,400.00

$ 1,100,120.00

$ 23,000.00

$

$

$

231,535.36°

171,460.15

1,095,623.54

$ 12,235.26

Totals

$ 1,560,420.00

$

1,510,854.31

Respectfully submitted by Tessa Sandstrom, communications manager, North Dakota Petroleum

Council.

% Well under budget because ProgressZone did not expend all of its 2013 dollars due to NDDOT’s efforts to launch

a new campaign, Code for the Road.
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