
100 West Broadway, Ste. 200 I P.O. Box 1395 1 Bismarck, ND 58502-1395 
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December 31, 2014 

Ms. Karlene Fine 
North Dakota Industrial Commission 
600 East Boulevard A venue 
Bismarck, ND 58505 

Re: Grant Contract G -029-059 Final Report 

Dear Ms. Fine: 

Enclosed is the Final Report for the North Dakota Petroleum Council Oil Can! program grant, contract 

number G -029-059. The report covers activities that have been conducted through the program between 

Jan. 1, 2013 and December 31, 2014. 

The Oil Can! program continues to be very successful and a powerful tool for industry outreach, and the 

North Dakota Petroleum Council, its members, and its partners thank you for your continued support of 

this program and its initiatives. It has been a pleasure to administer this program, and I look forward to 

working with the Oil and Gas Research Council and other partners to further this program and it's goals. 

Please contact me if you have any questions or need additional information for the enclosed grant report. 

Tessa Sandstrom 

Communications Manager 

Enclosure 
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1.0 PROJECT SUMMARY 

The objective of the North Dakota Petroleum Council's Oil Can! program is to open the 

lines of communication and improve understanding between the petroleum industry of North 

Dakota and key stakeholder groups such as property owners, royalty owners, policy makers, 

community leaders, media and the general public. The North Dakota Petroleum Council (NDPC) 

has been developing, delivering, and engaging in public education of oil and gas for several decades 

and continues to build upon its successes by enhancing education efforts through improving existing 

projects and/ or events and adding new ones. Since 2008, the North Dakota Oil Can! program has 

been a primary tool to promote public awareness of the benefits and opportunities provided by the 

North Dakota oil and gas industry, which is one of the statutory goals and purposes of the Oil and 

Gas Research Council (OGRC). 

The Oil Can! program achieves this through several education and outreach events, 

including Bakken Rocks CookFest, Pick Up the Patch!, Teachers Education Seminar, Energy Career 

Awareness Partnership (ECAP), and Oil Can! Power Kids' Futures session, as well as paid television, 

online and radio promotion. The program reaches thousands of people through a number of 

different venues each year, and support and engagement continue to grow. Each of these events 

and the ways in which they contribute to promoting the industry are outlined throughout the grant 

report. 

These education and outreach initiatives are cosdy and time-consuming, but the feedback 

received is always positive and these programs become more critical each year as the oil and gas 

industry strives to educate individuals about the industry, help correct misperceptions, provide 

opportunities for feedback and airing concerns, and to maintain healthy partnerships with the people 

and businesses of North Dakota. 
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2.0 PROJECT DESCRIPTION 

Founded on the principles of listen first, develop partnerships and respect others, the Oil 

Can! program consists of three objectives - education, outreach, and marketing and promotion -

that are designed to promote awareness about the benefits of oil and gas development in North 

Dakota, open the lines of communication, and improve understanding between the petroleum 

industry of North Dakota and property owners, policy makers, community leaders, media and the 

general public. The following information includes an explanation of program component activities 

from January 1, 2013- December 31, 2014. 

2.1 Outreach 

Bakken Rocks CookFest 

The Bakken Rocks CookFest was held in four communities in the last two years: 

July 16, 2013: Powers Lake 

July 18, 2013: Parshall 

July 15,2014: Kenmare 

July 17, 2014: Dunn Center 

The focus of these events is to provide an afternoon and evening of free food and entertainment 

while providing general education regarding the oil industry. This is done through the use of 

informational booths manned by industry professionals and a Bakken Basics Education Session. 

Each event attracted approximately 1,500 people and continues to be one of the most popular Oil 

Can! events. Because of this, it is an important tool for building goodwill across the western portion 

of the state. These events give industry operators the opportunity to connect with the people 

directly impacted by their business on a day-to-day basis and members of the community an 

opportunity to meet and learn more about the businesses and people working in the region. 
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Although there is no quantitative way to measure the success of the event, the event is always highly 

praised and city leaders request that CookFest be held in their respective communities years in 

advance. In coming years, we will work to collect surveys to better gauge the effectiveness of the 

program and find ways to improve. 

Pick Up the Patch 

Pick Up the Patch has continued to be a popular event among both the industry and 

communities and generates goodwill while also bringing community members and industry 

employees together to improve the areas in which they work and live. In the last two years, more 

than 1,200 volunteers by dozens of companies have helped pick up more than 2,000 bags of trash 

from communities and more than 100 miles of roadways. The program has been such a success that 

it was awarded the Environmental Partnership Award by the Interstate Oil and Gas Compact 

Commission (IOGCC) in 2013. This national award recognized the program's success in bringing 

industry and non-industry stakeholders together to improve the environment. 

In addition to holding community-wide clean-up events, NDPC members also work to 

promote a no litter culture by encouraging companies to include trash disposal in employee training, 

providing trash bags in company vehicles, and organizing regular clean-up efforts. Other companies 

have voluntarily adopted highways or have offered to serve as Team Leads throughout western 

North Dakota. Team Leads are listed on both www.ndoil.org and www.northdakotaoilcan.com and 

may be contacted to help organize a clean-up as needed. 

While this is another event that is difficult to measure quantitatively, it continues to receive 

media attention (especially in local papers) and positive feedback from individuals and leaders. The 

NDPC will continue to work on behalf of the companies to alert and attract media; provide neon 

Oil Can! t-shirts to help identify the crews as petroleum industry volunteers and ensure visibility 

when they are working in ditches for safety; feature companies who help clean up on Facebook, our 

website, and monthly newsletter; and place ads in local papers thanking member companies for their 
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efforts. This recognition, in turn, should incentivize companies to host events and communicate to 

us and others their efforts and results. 

Code for the Road {former/y Pro£ressZone) 

Traffic safety continues to be a top concern for people statewide. As a means to help 

remind North Dakotans that cautious driving is important, the NDPC launched ProgressZone in 

partnership with the North Dakota Highway Patrol (NDHP) and the North Dakota Department of 

Transportation (NDDOT) on July 22, 2011. The development phases were partially funded by a 

grant from the National Highway Traffic Safety Administration (NHTSA). 

The NDDOT recently launched another public safety campaign called Code for the Road, 

however, which is dedicated to similar messaging. Rather than pursue two different campaigns, the 

NDPC decided to partner with the NDDOT on its campaign. Billboard slogans were brought up to 

date, and the NDPC produced a television commercial, which aired the summer of 2014 and will air 

again going into 2015. The ad is also available on YouTube, Facebook, and on the Oil Can! website 

and was distributed to NDPC member companies, many of which incorporated it into employee 

safety meetings. Corresponding radio and online banner ads were also created as a part of the 

campaign (Appendix A). The television and radio ad and safe driving tips, including a video from 

the NDHP, are available at the Oil Can/website, 

www.northdakotaoilcan.com/solutions/TrafficSafety/. 

Educational 5 essions 

Educational sessions continue to be the among the most important ways to educate the 

public about oil and gas development, regulations, and impacts while giving attendees an 

opportunity to ask questions or share concerns. Over the past biennium, nine educational sessions 

were held, including one at each of the CookFests, two at the 2013 NDPC Annual Meeting in 

Grand Forks, two at the Williston Basin Petroleum Conference (WBPC) in May, and one at the 

5 



Annual Meeting in Dickinson in September of this year. Through these sessions, we reached an 

estimated total of 2,500 people (because the events are free and there are often multiple entrances to 

each venue, it's difficult to get an exact count). Similar to many other NDPC events, providing a 

quantitative measure of the events is difficult, but the comments received after the event are always 

very positive. The ND PC will make an effort to collect surveys for feedback in the coming years to 

ensure we are providing information that is important to attendees. 

Wildlife & Outreach 

The NDPC has worked hard to engage sportsmen and conservation groups over the past 

two years, serving as a member of the ND Energy Forum's Sporting and Oil Industry Forum as well 

as sponsoring various projects and groups, most notably the Mule Deer Foundation's Tracy 

Mountain Habitat Rehabilitation project. This past year, the NDPC also provided habitat consulting 

and grantwriting services for smaller wildlife groups that don't have the expertise or volunteers to 

apply for Outdoor Heritage Fund grants. This past year, two groups that took advantage of these 

services were awarded Outdoor Heritage Fund grants, one of which received additional funding 

from funds raised by the Oil Can! Fishing Derby. 

The Oil Can! Fishing Derby was held in July 2013 and July 2014 and is growing in 

popularity. All participants agree to donate winnings back to the NDPC to use for wildlife and 

habitat projects. It must be noted that the NDPC and Oil Can! program are responsible for 100 

percent of the funds used in these efforts. This program also does a tremendous job of raising 

awareness for issues related to conservation and wildlife while creating goodwill among both the 

industry and advocacy groups. 
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2.2 Education 

Teacher 5 eminar 

The objective of the NDPC Teacher Education Seminar (seminar) is to educate teachers 

about oil and gas development as well as the economic benefits and career opportunities provided 

by the North Dakota oil and gas industry. The NDPC has provided this continuing education 

program for over a decade and has helped educate teachers about all aspects of the industry from its 

prehistoric beginnings to its final refined and value-added products. Presentations are also given 

about the industry's regulatory and social impacts, including employment needs, policy decisions and 

impacts of oil tax on state tax revenues and the state's budget surplus. In addition, teachers are 

given a tour of well sites, a drilling rig, the Mandan Tesoro Refinery, and the North Dakota Heritage 

Center. 

These presentations and tours have, in turn, given teachers the background and tools needed 

to incorporate lessons about the energy industry in their lesson plans and/ or better advise students 

on possible career opportunities following graduation. Ninety teachers from across the state 

participated in the program over the past two years. Surveys are given to teachers after each day and 

tour, giving the NDPC valuable feedback to ensure the seminar continues to evolve and meet the 

expectations and interests of teachers in attendance. 

Enew Career Awareness Program (ECAP) 

Just as the Teacher Seminar helps advise teachers about the growing need for skills and 

education for jobs and careers in North Dakota's growing energy sector, the Energy Career 

Awareness Partnership (ECAP) reaches thousands of students each year, giving them the tools and 

information they need to make career decisions in the future. ECAP is another nationally 

recognized program and continues to be a resource and point of contact for North Dakota's energy 

industry statewide. 
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Over the course of the past two years, our contractors attended college fairs, did classroom 

presentations and attended the Fargo Health Trades & Tech Career Expo reaching a total of 

approximately 18,400 students. While it's difficult to qualitatively measure the impact of the 

program, the demand for presentations and interest in energy careers expressed by teachers, parents, 

guidance counselors and students helps confirms the need for the program. Furthermore, because 

many of the jobs and careers needed in the oil and gas industry require training and skills needed 

throughout other energy sectors and even industries, the program is an overall benefit to North 

Dakota's workforce development efforts. 

Oil Can! Power Kids' Futures 

As a supplement toECAP, the NDPC hosted "Oil Can! Power Kids' Futures," an 

educational session for 230 elementary students, teachers and parents in the Bismarck-Mandan area 

that was held in conjunction with the WBPC in May. The sessions included instruction on Bakken 

geology, oil and gas production, products made from crude oil, and jobs and skillsets needed in the 

oil and gas industry. Students also received a tour of equipment used in the fields that was on display 

as part of the trade show. 

Similar lessons are incorporated within our sponsorship of the North Dakota Wildlife 

Federation's Conservation Camp held in August of 2013 and 2014 near Garrison. About 50 kids 

attended each year. At this camp, our contractors sponsor a full day of activities, including 

orienteering, canoeing, archery, and obstacle courses. The lessons are tied to energy lessons and 

skills needed in the oil and gas industry, including safety and teamwork. 

2.3 Promotion and Marketing 

Oil Can! Advertising, Branding, and Promotion 

Education and outreach are important components of educating individuals and promoting 

the industry on a one-on-one basis, but reaching the masses requires promotion through other 
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means, including newsletters, social media, and paid advertising. A significant part of the Oil Can! 

budget went toward paid advertising, but it was an important means of sharing our message with a 

larger audience. 

During the last biennium (2011-2012), advertising messages focused on the economic and 

employment benefits supported by the oil and gas industry. In this past biennium (this grant period), 

the NDPC focused on testimonials to personalize how the industry has positively impacted many 

individuals. The individuals profiled included entrepreneurs, a native North Dakotan who was able 

to come home to pursue a great career, a mayor who has seen his city grow, a family that moved to 

North Dakota for better opportunities, and an eastern North Dakota business owner who has seen 

development positively impact North Dakota statewide.1 Four three-week flights ran in both 2013 

and 2014 and each included television and online ads. A separate, targeted online-only flight also 

ran during the summer (Appendix B). Each television ad was aired so that each person within the 

target range (18-64 years of age) saw the ad at least eight times. Accompanying online ads have 

continually had a higher click-through rating than the national average. Furthermore, the ads and 

their expanded versions have received thousands of total views on Facebook, Y ouTube, and the Oil 

Can! website. The NDPC will work to further promote these going forward. 

Publications 

The NDPC also has two publications it distributes to help share more information about the 

oil industry and its impacts and efforts in the community. These include the monthly Oil Can! 

Newsletter, which highlights members' goodwill efforts in communities and/ or achievements and 

Oil & Gas Tidbits (Tidbits). Tidbits is distributed quarterly to policy-makers and interested parties in 

the oil and gas industry to keep them informed about technical and educational aspects of the oil 

industry. Tidbits is developed by the NDPC with past editions featuring key issues such as the crude 

1 YouTube: https://www.youtube.com/playlist?Iist=PLKAWfsVncRyfwffL 7905Jx96l fMJIQHU I and 
https://www.youtube.com/playlist?list=PLKA WfsVncRyH5Gp-nBPzQOezW5wj5Gn9N 
Face book: https: I !www. face book. com/N orthDakotaOil Can 
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oil transportation bottlenecks, geology of the Bakken, oil and gas economic impacts, Bakken crude 

characteristics, and numerous other topics (See Appendix C). The NDPC has published seven issues 

of Tidbits over the past two years and the eighth is currently being sent to print with distribution 

slated for the first part of January. This biennium's topics focused on: 

• Economic impact of oil and gas in eastern North Dakota; 

• The industry's partnership with sportsmen and the North Dakota Game and Fish to 

improve habitats and reduce impacts; 

• An update on Pick Up the Patch efforts; 

• Young professionals who moved to or stayed in North Dakota to pursue careers; 

• One million barrel per day production milestone; 

• Bakken crude standards; 

• Rail transportation safety efforts; and 

• Naturally Occurring Radioactive Materials (currently printing and to be distributed soon). 

Tidbits is sent out to about 1,600 people and efforts will be made in the coming years to build upon 

the mailing list. 

The NDPC also distributes a quarterly newsletter via email that contains news about the 

industry otherwise not covered by state or local media.2 This include contributions to organizations 

or the community, safety milestones or records, best practices, infographics helping explain different 

components of the industry, among other topics. Previously, the newsletter was sent as a PDF 

attachment, but starting in July 2014, the NDPC began sending it as an E-Newsletter allowing us to 

better track how many people open the newsletter or click-through to other topics or links. The 

newsletter is sent to about 1,200 people. Our newsletter has an average 30 percent open rate, which 

is above average for many industries.3 

2 View the archives here: http://northdakotaoilcan.com/news/newsletters/ 
3 http://support2.constantcontact.com/articles/F AQ/2499 
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In(ographics 

Visual content remains popular and is, in fact, 30 times more likely to be read than a text 

article.4 For this reason, the NDPC has put focus on creating infographics to promote information 

about the oil and gas industry (Appendix D). 

Columns 

Lastly, the NDPC has provided more than 40 columns in the past two years to the Bismarck 

Tribune's Bakken Breakout, The Bakken Magaifne, and a few other publications. These columns focus 

on hot topics, advancements made by the petroleum industry, contributions to the state and 

impacted communities, and other industry news. 

Website & 5 ocial Media 

Social media platforms such as Facebook and Twitter continue to grow as a means for 

getting the news according to a recent study by the Pew Research Center.5 This has prompted more 

focus on sharing the industry's positive message on the most popular venues. Oil Can!'s Facebook 

page has grown substantially since it was started in July of 2012, and currently has more than 2,300 

"likes" which translates to an average reach6 of about 85,000 people per post, helping us further 

push our message and news. Likewise, the number of followers on Twitter has increased to over 

1,400 "followers" with a potential reach of up to 75,000 or more per mention7 and 31,000 or more 

per retweet8
. Both platforms represent a tremendous opportunity to share more information about 

the industry, and efforts will be made over the course of the next grant period to build that base. 

All information provided on Facebook and Twitter will be posted or made available at the 

program's website, www.northdakotaoilcan.com. Currently, the site receives 2,100 visits on average 

4 http://blog.hubspot.com/marketing/effectiveness-infographics 
5 http://www .pewinternet.org/fact-sheets/social-networking-fact-sheet/ 
6 The number of people who have seen any content associated with the page. 
7 A mention is when another Twitter user mentions you in a post, or "tweet." 
8 A retweet is when someone re-posts one of your messages, or tweets. 
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with approximately 80 percent of them from new visitors. The most visited pages for the entire two 

year period of the grant include the "Jobs" page, "Bakken Info" page (general information about the 

Bakken), and the ND Energy Facts page (general information and statistics about energy 

development with links to the process of development). For much of 2014, however, the "Bakken 

Crude Characteristics" page, which has information about the Turner, Mason & Company study, 

was among the most visited pages, which shows individuals are landing on the Oil Can! page when 

looking for information on timely issues. 

Our goal is to continue making the website a primary source of information about the oil 

and gas industry in North Dakota. Over the course of the coming year, emphasis will be put on 

making the site more user friendly, providing more frequent updates, posting a regular blog, and 

developing more informational videos and graphics. 

3.0 RESULTS 

The NDPC traditionally has funded a public perception survey to help measure the image of 

the oil and gas industry and thus our efforts to promote the industry through the Oil Can! program. 

The last survey conducted in November 2013 identified that, overall, North Dakotans continue to 

have a very favorable attitude toward the oil and gas industry. Eighty-three percent of those 

surveyed statewide favor oil and gas development in the state. In the oil and gas producing counties, 

80 percent of those surveyed favored oil and gas development in the state. The survey also 

measured concerns about the oil industry. Social and infrastructure issues continue to be the 

greatest concerns of oil and gas development, especially with voters in oil-producing counties where 

crime, traffic, and roads and infrastructure top the list. 

The NDPC did not conduct a public perceptions survey this year because of data received 

from other polls and a focus group studies conducted outside the program. These polls and groups 

indicate that while issues still linger about some of the impacts of oil and gas development, North 
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Dakotans generally favor the oil and gas industry. These studies will continue in the future, though 

will not be a part of the Oil Can! budget going forward. 

4.0 Oil Can! Program Budget 

Jan. 1, 2013 -December 31, 2014 

Budgeted Amount Expenditures 

Outreach $ 288,400.00 $ 231,535.369 

Pro gresszone, 
CookF est, Pick Up 
the Patch, Town halls 

Education $ 159,400.00 $ 171,460.15 
ECAP, Teachers 
Seminar, Power Kids' 
Futures 

Promotion & Marketing $ 1,100,120.00 $ 1,095,623.54 
Advertising, Creatives, 
Web and Social Media, 
Publications 

Next Top Issue $ 23,000.00 $ 12,235.26 

Totals $ 1,560,420.00 $ 1,510,854.31 

Respectfully submitted by Tessa Sandstrom, communications manager, North Dakota Petroleum 

Council. 

9 Well under budget because ProgressZone did not expend all of its 2013 dollars due to NDDOT's efforts to launch 
a new campaign, Code for the Road. 
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APPENDIX A 

"Code for the Road" Campaign Materials 

Billboard Design 

PASS 
ON THE 

PASS 

Television Commercial: 

NDfiO 
North Dakota ./ 
Department of Transportation 

NDfiO$ 
North Dakota ./ 
Department of Transportation 

Link: https://www.youtube.com/watch?v=JFCzRwB36HI&list=UU uUeX gStry5t 4dGVb7w 
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Online Ads: 

For More Information 

. CLICK HERE . 
COD FO~ 

TME OA 
. . F OW T E RIJL'E!i. FOL! f;Ytl. THE LAW. 

For More Information 
• • 
CLICK HERE . . 

COD OR 
H OAD 

For More 
Information 

. CLICK HERE. . . 

0 OAD 
llLL<lJif U :S. ra.JJ:.W It! U ' 
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APPENDIXB 

Televion Ads: 

https:/ /www.youtube.com/playlist?list=PLKA Wfs VncRyFwffL 79Q5Jx961 fMJIQHUl 

Online Ads: 
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Other Banner Ads: 

NDPC Say Anything Luke Taylor display 300x250 retargeting.html 

NDPC Inforum Luke Taylor display 300x600 campaign.html 

NDPC lnforum Luke Taylor display 300x250 campaign.html 

NDPC BMO Luke Taylor display 160x600 campaign.html 

NDPC Bismarck Tribune Luke Taylor display 728x90 campaign.html 

Extended Testimonial Videos: 

https:/ /www.youtube.com/watch?v=RXNCh VngrdQ&list=PLKA Wfs VncRyH5Gp­
nBPzQOezW5wj5Gn9N 

Print Ads: 

" Williston in 
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APPENDIXC 

Tidbits 

STIDBITS 
Dna 
N otth Dakota will reach a significant milestone this 

spring that v;:ill catapult the state to heights that few 
countries and even fewer states have achieved: 1 million 
banels of oil production per day. 

One million ban-els of daily oil production is a milestone 
only four states have ever reached in U.S. history, but for 
about a decade, only Texas has continued to produce more 
than seven figures per day in the US. Over these past ten 
years. Texa 'status has been a lonely one, as it serves as 
the only U.S. representative in an exclusive group of only 

nB 
Only 19 counMe.r aN pnxiucing lmiilion 
barrels per day or more. placing North Dakota 
among the top oii p'Oducers in the world. 1 

J 
B.7 
7fi 
2 
4 

23 
_o 
8 
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E 

,lu .vay '5 
~.!or.na ,J 
C;lomb, j . d North Dakota 1.0' __. 
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l<br a ~~ wzd Ca1ifomia once 
.iz.dalji' B pi'Oduced J million 
. doo~;;a ?-J barrelsperdG); 
Un~Utl <mqdvm ~I bw hm'e since S<?en 

-, pl'oductioll decline. 
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19 countries and one 
Canadian province that 
currently produces 1 
million banels per day. 

"Since 2003, North 
Dakota has grown 
from the ninth to the 
second largest energy 
producing state in the 
country, and today 
we are producing one 
million ban-els of oil 
daily," Hoeven said. 
"1bis is a tremendous 
and timely milestone 
for the petroleum 
industty, our state and 
our nation. If recent 
events in Iraq and Syria 
teach us an)1hing, 
it is that we must 
build our domestic 
energy resources and 
reduce our reliance on 
Middle Eastem oil to 
strengthen America's 
national and economic 
secutity. North Dakota 
is a big part of making 
that happen." 

Notth Dakota's rise to this status is thanks to the Bakken 
shale play, which has become a world-class resource since 
the first North Dakota well was drilled in the formation 
in 2006. Today, Bakken cmde accounts for 94 percent of 
Nmth Dakota 's oil production, and its impacts continue to 
reverberate throughout the nation and the world. 

Production of f!hale oil resources has led to an energy 
revolution in the United States that is reducing the nation 's 
dependence on foreign oil and restoring the country·s place 
as the top oil and gas producer in the world. The Permian 
Basin and Eagle Ford Shale in Texas and the Bakken are 
three of just ten super-giant oil fields in the entire world 
to ever produce 1 million banels per day. These and other 
smaller U.S. shale plays now account for more than 10 
percent of the world"s oil supply. 

North Dakota's oil production is a large contributor to that. 
Since 2006, US. oil imports have dropped 18.5 percent. At 
1 million barrels per day, Notth Dakota 's production alone 
is equal to 75 percent of the oil imported from Saudi Arabia 
and would be enough to fuel nearly 48,272 cars per day. 

Oil production a boon far acanom 
Along with growing oil production, North Dakota is also 

seeing staggering growth in its economy and job market. 
Last year, North Dakota's economy grew 9.7 percent, 
making it the fastest growing economy in the nation for 
the fourth year straight, and that growth is expected to 

0 lin :Read more about what 1 million barrels means at www.northdakotaoilcan.com 
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continue. Dean Bangsund, research scientist North Dakota 
State University (NDSU), estimates that 1 million barrels of 
production will translate to $50 million being pumped into 
our state and local economies per day. 

One millwn barrels of ml produced eacl1 day will COJitribute $'50 million 
per daJ· to Nort11 Dakota 's economy 

Economic impacts are rippling out from the Bakken 
toward other part<> of the state, but those benefit<s and 
opportunities could be greater as the Bakken matures . 

"The state has the potential to further leverage expansion 
in the oil and gas industry not only in western N"mth Dakota, 
but statewide, especially as secondary bu-sinesses develop to 
provide inputs and setvices to the oil and gas industry," said 
Nancy Hodur, 1\TDSU Research Assistant Professor. 

This economic growth is also translating into new jobs and 
income growth. Since 20 11, the rise to 1 million batrel<> per 
day has been accompanied by rising wages and incomes . In 
2006, North Dakota was among the one-fifth poorest states 
in the nation in tetms of average wages and income. Today, 
North Dakota is second behind only Connecticut in wages 
and income. 

Decades of opportuniti es 
A.long with economic growth, however, the state has also 

seen new challenges, which include expanding the state's 
workforce, improving infrastmcture, and accommodating 
growing populations with increased services, housing, and 

quality of life amenities, among others . 

lvf.any of those challenges can and are being overcome 
with record revenues flmving into state coffers. In 2013, the 
petroleum industry paid $2.9 billion in oil and gas production 
and extraction taxes, accounting for more than 50 percent of 
total revenues collected that year. Revenues collected from the 
oil and gas industry have grown by 1,507 percent since 2006. 
At 1 million banels of production per day, it is estimated the 
industry will pay about $11 million per day in production and 
extraction t.1xes, further growing state revenues. 

"Oil and gas has contributed significantly to state 
government revenues, helping us provide more than $2.4 
billion in property and income tax relief since 2009, benefiting 
our families, businesses, and fanners and ranchers," said state 
Tax Commissioner Ryan Rauschenberger. 

The state 's rise to 1 million baneL<> per day has also 
contributed over $2 billion to North Dakota ·s Legacy Fund, 
and another $1 billion is expected to be deposited into the 
fund during the 2013-2015 biennium, further strengthening 
North Dakota's fisca 1 position for the future. 

With an estimated 14 to 17 years' worth of drilling left to 
fully develop the Bakken with today's technology and several 
decades of production to follow, oppotiunities for the state 
abound. 

"There is a sense of optimism about the state-s economic 
future," Bangsund said. "People ofND have opportunities 
to influence their own 
future in ways the 
previous generations 
could not." 

North Dakota Petroleum Council 
We teev llorih Dabta Go:ng Strony 

120 Nel'lll :W Street, Srite 2DD 
POBaxl395 

Bismarck, ND liBSJZ-1395 

ph••: lllt2ZlS3llll 
fu: ~11Z21l0DS 

e-mabdpc •do&.aro 

Please note: If you do not wish to receive further mailings from us, please e-mail ndpci:ndoil.org and you will be removed from our mailing list . 

SSEI-ZDSBS ON '>t:JJBWS!B 
SBEI XDB []d 

tJ:JUnD::J wnajOJlBd BJO~B(] 4lJDN 

See other issues here: http://northdakotaoilcan.com/news/OilandGasTidbits/ 
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APPENDIXD 

Info graphics 

1-lf- Texas w ··<I("!~ ~ 
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"''i' "''"' 

Ml'•' ',) Jrl ~., n f@ !i .m@ ttl ~~~.: ·:~ 9. •t 
f'h):b r IL 

~r.,;. ··,''\)d·-L 

REFtNJ 

1 crude oil refinery ... 
with a 2nd 
on the way. 

TIIP\k: ·'iU'/(.;ClJt..i.!Jfi.,.jJr.!J;.J A 

in :!0' 3 ·N·.J:> 858~904 bopd kfufi,~·.:: 

313.5mllllon L'Ur"-"'>iu: '-'·"' t>r· 
, rr t-_·.•'-- tl1cH: '!"i .._{}l 

• 
,A t' Jt }fd~ '40~- ~ ) :-ot: 4 '2. t:: - (:It 

·t:~0tofrnt...:T: fV'l\ 

There 
are 

17 oil· 
producing 
counties in 

Nortfl Dokoto 

t7,' j•J! Y,i; 

). \ · r~i &o.vo=-:1 
Jntt ;n flo)e .._ .. 1 .. ~ 

,, pt-,,,1• l.l, 
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WHAT IT MEANS TO OUR 
STATE, NATION AND YOU 

lr. April. North Do<otc surpassed one r:11llion barre's of 
dc 1iy oil prodvction for the first time, pt; 't'ng the stole on on 
ekdustve group o; cn:y c few countries. states, provinces 
and oilfields ever to do so 

Only 19 countries 

Produce one million barrels per 
day or mo,e' 

p,cd,,rfon by ~ l·:r rr:dfiqn Qn!LtiliJ. 

Rvs!,a 10 Nigeria 
StHJI:i: Arobio 9 7 Ve!'!ezuelo 
United Slo,e:. 7 5 Brazil 
Chino 4.2 Araa,q 
Corodo 3.4 K;:~~oxh ton 
ko~ J.2 Qatar 
Iraq 3 . 1 Norway 
UAE 2.8 Algeria 
Kvwoit 2.7 Colorrbto 
Mexico 2.6 

produced ct least 
one m;l'ion bopd 
of one time· 
-A'oska 
-California 
·louisiana 
-Nann Dakota 
-Texas' 

• 

• 24 
23 
2.0 
18 
1 6 
i.6 
i.5 
1 5 
1.0 

0nfy ·er. bos.: '"'S 

hove ever 
surpos.sed ore 
,.,,u,on bcrn':is 

o~ doi!y oil 
product'on Tre 
Pe:-fl<ior: Bas-in 

Eagle Ford Sha e 
and Ball:en Sno e 

are the :rost 
recen: to reach 

fh•s m:!es;ore 
beco~r-e o' 

odvDrcemerns 10 
hc ·izo~tol drillinj:j 

and hvdra~;li~ 
frc~tunng 

: ....................................... :············· .. ········· ···· ·· ·· ·· ·············· 
National Security 

One m;!lton borre:s of otl product•on 
per day meets the reeds of: 

® 
e 

ot OJr nation's 
average daily 
imports from Saud i 
Arobio.' 

o' our nation's total 
dai:y irnpor 1s' 

three ttmes the fuei 
~eeded by the en lire 
U.S. mi litary per 
day:> 

1 I times the fvel 
needed by the U.S. 
~avy per dey-' 

North Dakota Impacts 

One mil lion bo crels 

of oil produced • 
each day w,il I 
conrribufe $50 -
~illi~n per day to I -
•'-lorm Dcko•o s 
economy. 

One rdlhor, barre ls of oil will depos :t more 
1hon $11 million per doy to "'orth 
Dok.ota's coffers in oil and gas extraction 
end production taxes 

............... ..... .. ........ 0~~ ~,;!l;~n· ~;,;e·l; ~~ ·o;l · • 

• r--- ·--• could fuel about 48,272 
cars with go sol <ne. 

fO Bo.w. 1305 
Bi!.rnotd, ND 53501 

'0' 7236}80 
ndo:: o:g 

rnrilOOk.,'"Co::C7": torn 
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value-adde : of, 
rela ing to, or being a product 
whose value has been 
increased especially by special 
manufacturing, marketi g, or 
processing. 

Polyethanene from 
Natural Cas: 

Natural gas is 
produced at the well 
head, separated 
from oil and water, 
and transported o a 
processing facility. 

Ethane is refined 
or "cracked" into 
ethylene. 

Polyethylene is made, which is used to 
manufacture an array of products used 
everyday. 

Intermediate 
products 

»PVC 

» Ethylene glycol 

»Styrene 

» Polystyrene 

»Pipes 
» Bottles & Packaging 
» Windows & doors 
» Liners & bags 

»Polyester 
»Fabrics 
»Antifreeze 
»Paint 

» Insulation 
»Rubber 
» Medical devices 
»Wind turbine parts 

» Food containers 
»Optic fiber 
»Film 
» Instrument lenses 

THE FACTS ON 
NORNl 
NATGRAllY OCCUPI\JG <ADIO,~fTlVE r~/v\TE~IAl 
Naturailv occnn~ rad:oact·ve moler:al (NOKM) is al 
around us. it is ·n the 

~ I;Vaitr 

Ard ever ,Js. 

Radioactiv tv ts commonly '"'leasured in oicocu'·es A 
p tcocurie is one trilllonh of a curie. 01 the radioac· .lity of 
one gram of rodivrr. 

If E:arth was r~ouced to one 
trillionth of it's dian~cter ... 

~ 10 T 'll' f'.~ ne rl JOn ;;:;:; · 1: S 0 arne•er wou:d 
-1 be sr.,oil'3r than .:1 

~pee< of a us+. 

NOI-<M, for dispmol purpose< :s <jeG!led m rnoteriul witt 
radioactivity in excess of 5 p·coCvries per gram (pCi/o) o~ 
tK,Ik mote(ol and ccmr'ot be ci <r'c<;ed of ir' Nor+r Do~otn 
landftl . Common househo:d •errs K the' radiooctiv1ty. Jre 

Lr;ffee 6rWVtrk 
Z7 pL'-t9 

NORM associated w•tr' 01! ono gos development nc1udes 
sludge, sedimeqt, mud, rocks water and pipe scale. 

Because there are 
no licensed dispose. 
~ac'lhes 'n North Dakota, 
soHd NORM waste and 
,Jsed filtration sock:> n·1,JSt 

be rauled to Mon·ana 
Idaho, Colorado or Texas, 
illustrating the need for lie en ed 
disposal sites w1thir. our state 

Waste v,afer 
is .r"tirered ustng 
fltrotion socks to 
ca·ch sedir1enl, 
rocKs, e1c. Waste 
water car be 
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Oomesticol 
!»'oducfion has 
lowered gas prtces. 
saYlllg the average 
US driver 

'@ oftheamount 

J 62
07 \\ lhe av. erage 
10 j person wil spend 

.~ on the hoi:lavs 
....... thts year 

mi!liolt j'JI!IJfJ1e ~ ;,.. ~ ~ ~ 

~~~!more 1han9Jmieslhis year . • '. II 
1he li~t voknne since 1001 II II '0' II 

J.l miiJiJJtt 
American travelers wiU Oy to their destinations lo ce ebrate the holidays. 

75X oj C'ltnRJticoJlJ 
Ploo fa watch hofiday movies and TV speckls this season 

...... 1111111"' r~~:o:;es:=::::~e=~~=~~= 

g.J miiJiJJtt 
Fake frees are sold each year. 

Artificial trees are made with ~as lie, a 
petroleum-based product. 

TRADITIONS BROUGHT TO YOU BY TRADITIONAL ENERGY 

lileoland!Ji!li!ldu!*rllalovenusalollobeff',a,W 
f:. · asbof!Qeccnomy, l~dlo!QOodpayi\j)~bs 
andc;wcers. lowerener9VIli~. il¥larmreenErQY· 
secue nalioo. wt1di means we tal bfili) ll'&e of oil 
seM:emen iltdWOITI'..n ~e lh~holdat se3!00. 

0 0 0 '0 00 0 000 0 o 0 0 0 0 0 0 0 o 0 0 0 .... 0 00 0 0 00 I, .. I~ 0 Oo 0 00 0 0 I 0 00 0 o 0 0 o 0 0 0 0 0 0 000 . o• 0 •• 0 0 0 

...... .... ~ .. J~~.~~.~.9.!~!~9. . ~!~~~.~. ··~· ·········· 

But~tyw!refnct re;jle~flat lhepelroleum 
;ndush ~ a iJQ pert of yru hlidl)' !radtOOs.lringinq 
)OU doser lo ~tells and fllmiv arl <omfcrf Iris t me or 
)ear. 

46 million turkeys I 
;wesef'ledeach J 
lila.~ -

Celebrating with Friends and Family 
J 

lh6~.t6JmiliooAmerw1Vo'l lravello spesj 
lilehollcrw.thfrellhtr:dfarilt 

l55million 
r+ 

havelerl wl ~to 1hetr de~tilalions lo ceielnte ll~~~Jivil!l-

Sui~ woohreak lle 
bcnk. ilttiKSedomesli: 
oi arodudioohlsheiped 

lowergil!plkesby 

!Yice ~~~. SaYPJ tt.e 
averaQe UHiver I 

~~~ annualw * • 
Ml ~ timelor. -- J 

ofthi!amm ihe 
c•er<JJepersoo~il 
\j:endon0Jrisll11dl 

Kwwaairld/~ 
Hmkahfiisve;w 

Over 50% 
d whid1 will! !Jll!d i1lo footbJ · 
illllleallmJ I1\li!Y Pelrlielrl-based • 
p od.ds iRhalety e{JIIlfl'.e'll 

..W lb every veueb~eum-based ~em~ ' kil fle 
lhr.q;ngF.sl h;N<lven#Jerl& Ol lilei~erl ~eD!g oot on 
Blat~ Fri!ay 

46.3% 

wl buy dot ;ng a00 iiCteii:J:e>. !+,len 
¢1esl<r.iBlolher lynl!!enc i oerl,whid1 
!lepetrolelll!l-b<!sedacc!'Jiti«nuh of 
tile doliiiJ wan todor. !IIIJla;silg m11 
~lt:n 

11ioov oooks.CDs. OVDI and m 
~e\ (iiiJil~. pelroleu:n·based pro:ilxls) 

ribuy toys (J;Iast cis peholetrm­
based)_ 

wil ixJy lechriology and ele-:k01t ilems 
(aw petro-baledl 

w·.vw.fiorlhdakotaoican.com 
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